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A. METHODOLOGY
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METHODOLOGY

CMR Cypronetwork, partner of GfK Custom Research
Worldwide, member of Cypronetwork Consultancy
Group, SEDEAK and ESOMAR

CYPRUS TOURISM ORGANIZATION

The data were collected between July and December
2009, but cover all months of 2009, i.e January -
December

Organizations such as hotels, travel agents, conference
organizers, conference venues, governmental and semi
governmental organizations, education and financial

institutions

Data were collected via email, fax and over the phone.
Systematic and intensive follow-up was carried out
during this period in order to ensure that the data were
sent through by the key players as well as other

organizations and institutions.
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B. INTRODUCTION
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INTRODUCTION

Taking into consideration the rapid growth of Conferences and Incentives
Tourism, the Cyprus Tourism Organization has set the market in question as
one of the main target markets in its Strategic Plan for 2003-2010. In
achieving the specific aim an action plan has been devised for the

development of Conferences and Incentives Tourism.

Conferences and Incentives Tourism is considered to be a highly competitive
sector among tourism destinations due to its development prospect and the
fact that it appears as a solution to problems such as seasonality, expenditure
and repeating tourism. It is therefore essential to estimate the market size for
better evaluation of the current situation as well as for a better planning of

future actions for the development and promotion of this segment by CTO.

To this end, CMR Cypronetwork has undertaken the task of systematic
collection of statistical data on conferences and incentives tourism from all
organizations directly involved with this target group during the period of one
year (i.e. January — December 2009), according to the instructions and
specifications set by CTO. This report is the Final Report submitted for the

Project and refers to all months (i.e. January — December 2009) of the year.
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C. EXECUTIVE SUMMARY
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Executive Summary

Conferences (of any type) were the leading category (76%) in the
Conferences and Incentives Market in Cyprus during 2009.

More than four out of ten events had International origin (43%), while
38% had European origin.

Approximately one out of two European Conferences or Incentives and
more than half of the International Conferences or Incentives took place
in Limassol (48% and 51% respectively).

Most Conferences and Incentives took place in March (15%), followed
by October (13%) and May (12%).

More than six out of ten of the Incentives (63%) took place in Limassol.
Limassol also leads the way for Association conferences (40%), while
most of Governmental conferences took place in Nicosia (48%).

The average number of participants in each event in Cyprus is
approximately 117. Association conferences have on average 129
participants, Corporate conferences 99 participants, Governmental
conferences 157 participants and Incentives 67 participants

The average number of stay for Conferences or Incentives ranges to 4
Almost one out of seven (13%) conferences or incentives cost up to
€10000. One out of five (20%) cost €10001-€25000, one out of seven
(14%) cost €25001 - €50000, 43% cost €50001 - €100000 and 10% of
conferences or incentives cost more than €100001.

UK (13), Russia (9) and Greece (7) have the largest contribution for
holding events in Cyprus.

CRITERIA THAT CONFERENCES AND INCENTIVES MUST FULFILL:

o0 Conferences and Incentives must have at least 30% foreigner participants
o Participants must have at least one overnight

0 The Conferences must have at least 50 participants

0 The Incentives must have at least 20 participants
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1. ANALYSIS OF RESPONDENTS IN THE PROJECT

One out of five participants who provided data for this project belong to the
Hotel industry (20%), eighteen percent of the participants are
Science/Technology Associations, 15% are Universities/Schools, 13%
are DMCs/ PCOs. Other categories of respondents follow with lower
percentages as it is presented below (Government (9%), Medical
Associations (8%) and Sports Associations (6%)). Also, eleven percent

belongs to another category (11%).

Graph 1
ANALYSIS OF RESPONDENTS IN THE PROJECT

Other
11% Hotels

-
6906 - N

Sports Associations

Medical Associations
8%

DMCs/ PCOs

13%
Government

9%

Universities/Schools Science/Technology
15%% Associations

18%

Table 1
TOTAL NUMBER OF RESPONDENTS IN THE PROJECT

HOTELS 16
DMCs/ PCOs 10
SCIENCE/TECHNOLOGICAL 14
ASSOCIATIONS

SPORTS ASSOCIATIONS 5

GOVERNMENT 7

MEDICAL ASSOCIATIONS 6

UNIVERSITIES-SCHOOLS 12
OTHER 9

TOTAL 79
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CITY THAT CONFERENCES AND INCENTIVES TOOK PLACE

According to the statistical data collected, Limassol is the city that is mostly

preferred for Conferences and Incentives tourism (45%). Twenty-two

percent of the events take place in Nicosia (22%), followed by Paphos,

Larnaca, and Famagusta with 16%, 13% and 3% respectively.

Graph 2
ALLOCATION OF CONFERENCES AND INCENTIVES PER CITY

Not specified

Famagusta
g 1%

Paphos 3%

16%

Limassol
45%

Larnaca
13%

Nicosia
22%

Table 2
ALLOCATION OF CONFERENCES AND INCENTIVES PER CITY
(ACTUAL FIGURES)
TOTAL CONFERENCES INCENTIVES

Limassol

99 65 34
Nicosia 48 48 0
Larnaca 29 20 9
SEIEE 36 25 11
Famagusta 6 6 0
Not Specified 3 3 0
TOTAL 221 167 54

10
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Graph 3
ALLOCATION OF CONFERENCES PER CITY
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Graph 4
ALLOCATION OF INCENTIVES PER CITY
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Graph 5
ALLOCATION OF NUMBER OF PARTICIPANTS PER CITY

Famagusta Not specified
Paphos 2% 2%
21% Limassol

34%

Larnaca
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29%
Table 3

ALLOCATION OF NUMBER OF PARTICIPANTS PER CITY
(ACTUAL FIGURES)

Limassol 7785
Nicosia 6586
Larnaca 2815
Paphos 4765
Famagusta 505
Not Specified 420
TOTAL 22876

12
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3. COVERAGE OF CONFERENCES AND INCENTIVES

Almost two out of five events had a European coverage (38%), meaning that
participants come from EU27 countries only, while forty-three percent of the
events had International coverage (the participants to those events were
from any country in the world other than EU27 plus any EU27 country).

Graph 6
COVERAGE OF CONFERENCES AND INCENTIVES

European
Coverage
38%

Not specified
19%
—

—

International
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Table 4
COVERAGE OF CONFERENCES AND INCENTIVES —
(ACTUAL FIGURES)

European Conferences 84
International Conferences 94
Not Specified 43
TOTAL Pl

13
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Graph 7
EUROPEAN CONFERENCES AND INCENTIVES — ANALYSIS BY CITY
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Table 5

EUROPEAN CONFERENCES AND INCENTIVES — ANALYSIS BY CITY
(ACTUAL FIGURES)

Limassol 45
Nicosia 15
Larnaca 15
Paphos 16
Famagusta 3

Not Specified 0
TOTAL 94

14
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Graph 8
INTERNATIONAL CONFERENCES AND INCENTIVES — ANALYSIS BY
CITY
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Table 6
INTERNATIONAL CONFERENCES AND INCENTIVES — ANALYSIS BY
CITY
(ACTUAL FIGURES)

Limassol 38
Nicosia 19
Larnaca 9
Paphos 14

Famagusta 3
Not specified 1
TOTAL 84

15
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4. TYPE OF CONFERENCES AND INCENTIVES

During 2009, Governmental conferences were the leading category in the
Conferences and Incentives market in Cyprus (29%). Incentives,
Association conferences and Corporate conferences follow with proportions
24%, 22% and 18% respectively.

Graph 9
TYPE OF CONFERENCES AND INCENTIVES

Not Specified Association
7% Conferences
Incentives 220

24%

Corporate
Conferences
18%

Governmental
Conferences
29%

Table 7
TYPE OF CONFERENCES AND INCENTIVES
(ACTUAL FIGURES)

Association Conferences 48
Corporate Conferences 39
Governmental Conferences 65
Incentives 54
Not Specified il
TOTAL 221

16
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As far as the number of participants is concerned, Governmental

conferences acquired the top place with proportion 45%. Association
conferences and Corporate conferences follow with percentage 24% and

17% respectively, while Incentives has a percentage of 14%.

Graph 10
ALLOCATION OF NUMBER OF PARTICIPANTS PER CONFERENCES
AND INCENTIVES TYPE

. Association
Incentives
Conferences
14%
24%

Corporate

Governmental Conferences

Conferences 17%
45%

Table 8
ALLOCATION OF NUMBER OF PARTICIPANTS PER CONFERENCES
AND INCENTIVES TYPE
(ACTUAL FIGURES)
Association Conferences GEE3

Corporate Conferences 3767

Governmental Conferences 10211

Incentives 3267
Not specified 75
TOTAL 22876

17
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The following tables provide a summary analysis of the data for the four types

of conferences and incentives covered in this project.

Table 9
Association  Corporate Governmental . Not
conferences conferences conferences incentives Specified
% % % % %
Allocation per city
Limassol 40 49 2h e 67
Larnaca 13 15 9 17 13
Nicosia 27 10 48 0 0
Paphos 15 21 11 20 20
Famagusta 2 5 5 0 0
Not specified 4 0 2 0 0
Total 100 100 100 100 100
Allocation of participants per city
Limassol 42 48 19 50 100
Larnaca 9 6 15 19 0
Nicosia 27 20 42 0 0
Paphos 13 24 21 31 0
Famagusta 4 2 2 0 0
Not specified 4 0 2 0 0
Total 100 100 100 100 100
Coverage
European 50 51 46 35 7
International 40 38 31 56 0
Not Specified 10 10 2] 9 93
Total 100 100 100 100 100

18




Association

conferences

Corporate
conferences

Governmental

conferences

Incentives

Not specified
Total

Association

conferences

Corporate

conferences

Governmental
conferences

Incentives
Not specified
Total

Limassol

%

19

19

17

34
10

100

Table 10

Larnaca Nicosia

%

Allocation per type

21

21

21

31
7

100

%

27

65

0
0

100
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Paphos

%

19

22

19

31
8

100

Allocation of participants per type

30

23

25

21

100

17

53

23

100

23

11

66

100

16

19

44

21

100

Famagusta

%

17

33

50

100

44

S

41

100

19
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5. TOTAL NUMBER OF PARTICIPANTS

One third of the events which took place in Cyprus during 2009 had up to 50
participants (32%) and one fourth of the events had 51-100 participants
(25%). Also, 22% of the events had 101-250 participants and 10% of the
events had 251+ participants.

Graph 11
TOTAL NUMBER OF PARTICIPANTS

No specified Up to 50
11% persons
251+ persons 32%

10%

101-250 persons

22%
51-100 persons
25%
Table 11
TOTAL NUMBER OF PARTICIPANTS (ACTUAL FIGURES)
TOTAL CONFERENCES INCENTIVES
Up to 50 persons 72 42 30
51-100 persons 55 43 12
101-250 persons 48 43 5
251+ persons 21 19 2
Not specified 25 20 5
TOTAL 221 167 54

20
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Graph 12
TOTAL NUMBER OF PARTICIPANTS — CONFERENCES

Not specified
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Graph 13
TOTAL NUMBER OF PARTICIPANTS — INCENTIVES
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Up to 50
persons

51-100 persons

101-250 persons

251+ persons
Not specified
Total

Limassol
Larnaca
Nicosia
Paphos
Famagusta
Not specified
Total

Limassol

%

33

35
11
6

14
100

Up to 50

persons

%

46
21
18
13

3
0

Table 12
EVENT SIZE BY CITY
Larnaca  Nicosia
% %
52 27
21 26
10 27
10 19
7 4
100 100
Table 13
CITY BY EVENT SIZE
51-100 101-250
persons  persons
% %
64 23
11 6
20 27
2 35
4
0 4
100 100

100
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Paphos
%

25

447

17
100

251+

persons

%

29
14
43
14

0
0

100

Famagusta

%

33

33
33
0

0
100

Not
specified
%

56
8
8
24

0
4

100

22
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MONTH THAT CONFERENCES AND INCENTIVES TOOK PLACE

Most Conferences and Incentives took place in March (15%), followed by

October and May (13% and 12% respectively). April and November were

mentioned by the 10% of the participants respectively. 9% of the events took

place in June. September and February follow with a percentage of 7%. In

addition 5% of the events took place in January, followed by 4% in August

and December while 3% took place in July.

Graph 14
MONTH THAT CONFERENCES AND INCENTIVES TOOK PLACE

Not Specified
December 1% January February
7%

November
0 5%
10% 4% ’

March

October 15%

13%

September
7%

April
10%

A t
ugus July

4% June
3% 9% 12%
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Table 14
MONTH THAT CONFERENCES AND INCENTIVES TOOK PLACE
(ACTUAL FIGURES)

TOTAL CONFERENCES INCENTIVES

January 10 6 4
February 15 14 1
March 35 29 6
April 23 18 5
May 26 20 6
June 20 15 5
July 7 3 4
August 8 Z 5
September 6 9 7
October 29 25 5
November 21 17 2
December 9 e 2
Not specified 2 6 0
TOTAL 221 167 54

24
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Table 15
MONTH THAT CONFERENCES AND INCENTIVES TOOK PLACE
(PERCENTAGES)

TOTAL CONFERENCES INCENTIVES

% % %
MARCH 15 17 11
OCTOBER 13 15 S
MAY 12 12 11
APRIL 10 11
NOVEMBER 10 10
JUNE 9 9
SEPTEMBER 7 5 13
FEBRUARY 7 8 2
JANUARY 5 4 7
DECEMBER 4 4 6
AUGUST 4 2 9
JuLY 3 2 7
NOT SPECIFIED 1 1 0
TOTAL 100 100 100

25
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Graph 15
MONTH THAT CONFERENCES TOOK PLACE
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Graph 16
MONTH THAT INCENTIVES TOOK PLACE
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April
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The most preferred months for Association conferences are April, October

and November (15% each), and for Corporate conferences are May (26%),
March and October (18% each). Most of Governmental conferences took
place in March (17%), while September, was the most preferred month for

Incentives (13%).
Table 16
MONTH THAT CONFERENCES AND INCENTIVES TOOK PLACE -

ANALYSIS BY TYPE OF CONFERENCE AND INCENTIVE

Association  Corporate Governmental

conferences conferences conferences incentives
% % 7 o
January > : e ;
February 13 0 2 ,
March 8 - o i
April 15 10 : .
May 6 - 1 .
June 10 . i .
July 5 3 , .
August > . , .
September 6 0 o 5
October 15 - " .
November 15 5 1 X
December 4 0 A .
Not specified 2 0 5 5
Total 100 100 100 100

27
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7. AVERAGE NUMBER OF PARTICIPANTS

The average number of participants in each event in Cyprus during 2009 is
117. According to the analysis by type of conference, Governmental
conferences have on average 157 participants, Association conferences
have 129 participants, Corporate conferences have 99 participants and

Incentives 67 participants.

Table 17
AVERAGE NUMBER OF PARTICIPANTS — ANALYSIS BY TYPE OF
CONFERENCE
Average number

TOTAL 117
Association

129
conferences
Corporate

99
conferences
Governmental

157
conferences
Incentives 67

28
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8. AVERAGE NUMBER OF DAYS PARTICIPANTS STAYED IN
CYPRUS

The average number of days that participants stayed in Cyprus for

Conferences or Incentives events is 4.

Those who participated in Association conferences or Incentives stayed on
average in Cyprus for 5 days, while the average number of days for

Corporate conferences and for Governmental conferences is 4 days.

Table 18
AVERAGE NUMBER OF DAYS PARTICIPANTS STAYED IN CYPRUS
— ANALYSIS BY TYPE OF CONFERENCE

Average number

TOTAL 4
Association

conferences >
Corporate

conferences ¥
Governmental

conferences !
Incentives 5
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9. ACCOMMODATION TYPE

One in two participants stayed in 5-star Hotels during the events (50%), four
in ten stayed in 4-star Hotels (41%) and only 3% stayed in 3- star Hotels.

Graph 17
ACCOMMODATION TYPE

Other 3* Hotels
6% 3%

4* Hotels
41%

5* Hotels
50%
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10. FINANCIAL ESTIMATES

Making estimation about the cost we come to the conclusion that almost one
in six conferences or incentives costs up to €10000 (13%). One in five (20%)
cost €10001-€25000, almost one in six (14%) cost €25001-€50000, one fourth
(43%) cost €50000-€100000 and 10% of conferences or incentives cost more
than €100001.

Graph 18
FINANCIAL ESTIMATES

100001-600000 UP TO 10000
10% 13% 10001-25000

20%
- 0
43%

50001-10000
25001-50000

14%
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11. ANALYTICAL TABLES

The following tables provide a full analysis of the data collected during 2009

by month.

32
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Seasonality by month, city, number of events and number of

participants

Number % Number %
Limassol 5 50% 183 34%
Larnaca 2 20% 80 15%
Nicosia 1 10% 83 15%
Paphos 2 20% 200 37%
Total 10 100% 546 100%

Number % Number %
Limassol 7 47% 639 50%
Larnaca 4 27% 328 26%
Nicosia 2 13% 165 13%
Paphos 2 13% 147 11%
Total 15 100% 1279 100

Number % Number %
Limassol 23 66% 1354 45%
Larnaca 2 9% 60 2%
Nicosia 7 20% 750 25%
Paphos 3 6% 825 28%
Total 35 100% 2989 100

Number % Number %
Limassol 10 43% 540 22%
Larnaca 3 13% 1040 42%
Nicosia 4 17% 540 22%
Paphos 5 22% 330 13%
Famagusta 1 4% 27 1%
Total 23 100% 2477 100




Table 19 (continuation)
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Seasonality by month, city, number of events and number of

participants

Number % Number %
Limassol 12 46% 698 29%
Larnaca 2 8% 106 4%
Nicosia 6 23% 1100 45%
Paphos 6 23% 520 21%
Total 26 100% 2424 100%

Number % Number %
Limassol 6 30% 555 24%
Larnaca 4 20% 354 15%
Nicosia 5 25% 858 37%
Paphos 4 20% 470 20%
Famagusta 1 5%% 71 3%
Total 20 100% 2308 100%

Number % Number %

Limassol 1 14% 20 3%
Larnaca 2 29% 115 18%
Nicosia 2 29% 365 56%
Paphos 2 29% 155 24%
Total 7 100% 655 100%

Number % Number %
Limassol 3 38% 130 18%
Larnaca 1 13% 30 4%
Nicosia 1 13% 120 17%
Paphos 3 38% 425 60%
Total 8 100% 705 100%




Table 19 (continuation)
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Seasonality by month, city, number of events and number of

participants

Number % Number %
Limassol 8 50% 698 57%
Larnaca 2 13% 68 6%
Nicosia 4 25% 280 23%
Paphos 2 13% 183 15%
Total 16 100% 1229 100%

Number % Number %
Limassol 12 41% 1617 39%
Larnaca 3 10% 139 3%
Nicosia 5 17% 595 14%
Paphos 6 21% 1510 36%
Famagusta 3 10% 297 7%
Total 29 100% 4158 100%

Number % Number %
Limassol 8 38% 1040 31%
Larnaca 4 19% 495 15%
Nicosia 7 33% 1525 46%
Paphos 1 5% 0 0%
Not Specified 1 5% 250 8%
Total 21 100% 3310 100%
. (Decembera2os
Number % Number %
Limassol 4 44% 311 42%
Nicosia 3 33% 150 20%
Famagusta 1 11% 110 15%
Not Specified 1 11% 170 23%
Total 9 100% 741 100%




Seasonality by month, city, number of events and number of
participants

Table 19 (continuation)
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Number % Number %
Nicosia 1 50% 55 100%
Not Specified 1 50% 0 0%
Total 2 100% 55 100%
GRAND TOTAL 221 22876
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Table 20

Seasonality by month, by event type, city, number of events and number

of participants

Type Number % Number %
Incentive 1 11% 40 7%
Larnaca
Corporate conference 1 11% 40 7%
Incentive 3 34% 162 30%
Limassol Governmental
1 11% 21 4%
conference
o Governmental
Nicosia 1 11% 83 15%
conference
Association conference 1 11% . B,
Paphos Governmental
1 11% 200 37%
conference
Total January 9 100% 546 100%

Type Number % Number %
Association conference 2 17% 275 220
Larnaca Incentive 1 8% 28 204
Corporate conference 1 8% 25 204
) Association conference 2 17% 124 10%
Limassol
Corporate conference 2 17% 515 40%
o Governmental
Nicosia 2 17% 165 13%
conference
Association conference 1 8% 30 204
Paphos
Corporate conference 1 8% 117 9%
Total February 12 100% 1279 100%
Type Number % Number %
Larnaca Incentive 2 7% 60 20
) Association conference 3 11% 188 6%
Limassol
Corporate conference G 2204 522 17%
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Incentive

2 7% 60 2%
Governmental
3 11% 509 17%
Conference
Governmental
5 19% 610 20%
o conference
Nicosia —
Association conference 1 4% 100 3%
Corporate conference 1 4% 100 3%
Governmental
Paphos 3 11% 825 27%
conference
Not Governmental
o 1 4%% 75 2%
specified conference
Total March 27 100% 3049 100%
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Table 20 (continuation)

Seasonality by month, by event type, city, number of events and number

of participants

Type Number % Number %
Association conference 1 5% 70 3%
Corporate conference 3 14% 140 6%
Limassol Incentive 5 24% 230 9%
Governmental
1 5% 100 4%
conference
Association conference 3 14% 500 20%
Nicosia Governmental
1 5% 40 2%
conference
Governmental
Famagusta 1 5% 27 1%
conference
Paphos Association conference 3 14% 330 13%
Corporate conference 1 5% 40 2%
Larnaca
Governmental conference 2 10% 1000 40%
Total April 21 100% 2477 100%
Type Number % Number %
Governmental
2 8% 131 5%
conference
Limassol Association conference 2 8% 130 5%
Corporate conference 4 17% 331 14%
Incentive 2 8% 106 4%
Corporate conference 1 4% 120 5%
Nicosia Governmental
5 21% 980 40%
conference
Corporate conference 4 17% 454 19%
Paphos :
Incentive 2 8% 66 3%
Larnaca Corporate conference 1 4% 31 1%
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Association conference

4%

75

3%

Total May

24

100%

2424

100%
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Table 20 (continuation)

Seasonality by month, by event type, city, number of events and number
of participants

Type Number % Number %
Association conference 2 11% 109 5%
Incentive 1 50 45 204
Larnaca
Governmental
1 5% 200 9%
conference
Association conference 2 11% 500 2204
Nicosia Governmental
3 16% 358 16%
conference
Association conference 1 5% 150 6%
Corporate conference 1 5% 71 3%
Limassol Incentive 2 11% 209 9%
Governmental
2 11% 125 5%
conference
Governmental
Famagusta 1 5% 71 3%
conference
Governmental
1 5% 170 7%
conference
Paphos
Corporate conference 1 5% 124 5%
Incentive 1 5% 176 8%
Total June 19 100% 2308 100%
Type Number % Number %
Corporate conference 1 14% 50 8%
Larnaca :
Incentive 1 14% 65 10%
Association conference 1 14% 15 204
Nicosia Governmental
1 14% 350 53%
conference
Limassol Incentive 1 14% 20 35
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Paphos Incentive 2 20% 155 24%
Total July 7 100% 655 100%
Type Number % Number %
Larnaca Corporate conference 1 13% 30 4%
. Association conference 1 13% 30 4%
Limassol i
Incentive 2 25% 100 14%
Nicosia Governmental 1 13% 120 17%
conference
Paphos Incentive 38% 425 60%
Total August 8 100% 705 100%
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Table 20 (continuation)

Seasonality by month, by event type, city, number of events and number
of participants

Type Number % Number %
Association conference 1 6% 80 7%
Nicosia Governmental
3 19% 200 16%
conference
Governmental
2 13% 385 31%
_ conference
Limassol __
Association conference 2 13% 112 9%
Incentive 4 25% 201 16%
Paphos Incentive 2 13% 183 15%
Governmental
1 6% 25 2%
Larnaca conference
Incentive 1 6% 43 3%
Total September 16 100% 1229 100%
Type Number % Number %
Association conference 1 4% 220 5%
Famagusta
Corporate conference 2 7% 77 204
Association conference 2 7% 723 17%
Corporate conference 3 11% 235 5%
e Incentive 4 15% 307 7%
Governmental
3 11% 352 8%
conference
Association conference 1 4% 130 3%
. Corporate conference 1 4% 145 3%
Governmental
3 11% 490 11%
conference
Association conference 2 7% 380 9%
Paphos Corporate conference 1 4% 220 5%
Governmental 2 7% 910 21%
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conference
Incentive 1 4% 55 1%
Larnaca Governmental
1 4% 84 2%
conference
Total October 27 100% 4328 100%
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Table 20 (continuation)

Seasonality by month, by event type, city, number of events and number

of participants

Type Number % Number %
Association conference 4 2204 820 26%
Limassol Incentive 2 11% 120 4%
Governmental
2 11% 100 3%
conference
Incentive 1 6% 300 10%
Association conference 1 6% 20 1%
Larnaca
Governmental
1 6% 175 6%
conference
Corporate conference 1 6% 440 14%
o Association conference 1 6% 85 3%
Nicosia
Governmental
4 22% 830 26%
conference
Not o
N Association conference 1 6% 250 8%
specified
Total November 18 100% 3140 100%
Type Number % Number %
Governmental
. 1 13% 200 27%
Limassol conference
Incentive 3 38% 111 15%
Association conference 1 13% 110 15%
Nicosia Governmental
1 13% 40 5%
conference
Governmental
Famagusta 1 13% 110 15%
conference
Not Governmental
N 1 13% 170 23%
specified conference
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Total December

100%

Type Number % Number %
o Governmental
Nicosia 1 100% 55 100%
conference
Total not specified 1 100% 55 100%
GRAND TOTAL 196 22881
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Analysis by month, coverage, city, number of events and number of

participants

Coverage City Number Number

European Nicosia 1 83
Limassol 2 66
Total EU 3 149

Limassol 1 96

International Larnaca 2 80
Paphos 2 200

Total INT 5 376

Coverage City Number Number

European Limassol 5 P
Total EU 5 488
Limassol 3 -

Larnaca
International _ 4 328
Nicosia 1 130
Paphos 5 -

Coverage City Number Number
Limassol 5 777
European Larnaca 1 35
Paphos 2 600
Total EU 8 1412
Limassol 10 577
International -amaca 25
Nicosia 2 270
Paphos 1 225
Total INT 14 1097




Table 21 (continuation)
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Analysis by month, coverage, city, number of events and number of

participants

Coverage City Number Number
Limassol 6 345
Nicosia 4 540
European Larnaca 1 450
Famagusta 1 27
Paphos 1 110
Total EU 13 1472
Limassol 3 95
International Larnaca 1 40
Paphos 2 220
Total INT 6 355
Coverage City Number Number
Limassol 2 97
European Nicosia 3 190
Larnaca 2 106
Paphos 3 85
Total EU 10 478
Limassol 8 601
International Nicosia 2 910
Paphos 3 435
Total INT 14 1946
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Table 21 (continuation)

Analysis by month, coverage, city, number of events and number of
participants

Coverage City Number Number
Limassol 1 59
Larnaca 1 45
European : -
Nicosia 1 400
Total EU 3 504
Nicosia 2 58
Limassol 5 496
International Larnaca 3 309
Paphos 3 470
Famagusta 1 71
Total INT 14 1404
Coverage City Number Number
European Larnaca 1 65
Paphos 2 155
Total EU 3 220
International Nicosia 1 15
Limassol 1 20
Larnaca 1 50
Total INT 3 85
0 et
Coverage City Number Number
European Limassol 2 100
Paphos 1 20
Total EU 3 120
Limassol 1 30
International Nicosia 1 120
Larnaca 1 30
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Paphos 2 405

Total INT 5 585
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Table 21 (continuation)
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Analysis by month, coverage, city, number of events and number of

participants

Coverage City Number Number

Limassol 5 296

European Nicosia 3 235
Larnaca 2 68

Paphos 5 183

Total EU 12 782

International Limassol 3 402
Total INT 3 402

| cctber2w® 0
Coverage City Number Number

Limassol 9 724

European Nicosia ! 130
Famagusta 1 25

Paphos 2 440

Total EU 13 1319

Nicosia 4 490

Limassol 2 743

International Larnaca 1 55
Paphos 1 60

Famagusta 2 272

Total INT 10 1620
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Table 21 (continuation)

Analysis by month, coverage, city, number of events and number of
participants

Coverage City Number Number
Nicosia 3 435
European Limassol 4 720
Larnaca 1 300
Paphos 1 Not specified
Total EU 9 1455
International Hmassol 4 320
Larnaca 1 175
Total INT 5 495
Coverage City Number Number
European Nicosia 3 150
Famagusta 1 110
Total EU 4 260
International Limassol 4 311
Total INT 4 311
| Notspedfed 00000
Coverage City Number Number
International Nicosia 1 55
Total INT 1 55
EUROPEAN GRAND TOTAL 83 8659
INTERNATIONAL GRAND TOTAL 94 9487




Table 22

Analysis by month, coverage, city, type of conference number of events
and number of participants

Coverage City Type Number Number
European LIMASSOL INCENTIVE 2 66
GOVERNMENTAL
NICOSIA CONFERENCE 1 83
LIMASSOL INCENTIVE 1 96
CORPORATE 1 40
LARNACA CONFERENCE
International INCENTIVE 1 40
ASSOCIATION 1 )
CONFERENCE
PAFRCE GOVERNMENTAL 1 200
CONFERENCE
Coverage City Type Number Number
ASSOCIATION 1 63
p LIMASSOL COREERE . o
CONFERENCE
ASSOCIATION 2 61
CONFERENCE
LIMASSOL = oRPORATE ) %0
CONFERENCE
ASSOCIATION
CONFERENCE 2 2I
. LARNACA CORPORATE 1 o5
International CONFERENCE
INCENTIVE 1 28
GOVERNMENTAL
NICOSIA CONFERENCE 1 130
ASSOCIATION 1 30
CONFERENCE
PAPHOS ™ CcoRPORATE T i
CONFERENCE

53




Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events

and number of participants

Coverage City Type Number Number

ASSOCIATION q a5

CONFERENCE
CORPORATE 203

Hlisel CONFERENCE 2

European GOVERNMENTAL 2 449

CONFERENCE
LARNACA INCENTIVE 1 35

GOVERNMENTAL
PAPHOS CONFERENCE 1 350

ASSOCIATION
CONFERENCE 2 153
CORPORATE 229

LIMASSOL CONFERENCE
GOVERNMENTAL 1 60

International CONFERENCE
ernationa INCENTIVE 2 60
LARNACA INCENTIVE 1 25

GOVERNMENTAL
NICOSIA CONESFENGE 2 270

GOVERNMENTAL
PAPHOS CONESFENGE 1 225
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Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events
and number of participants

Coverage City Type Number | Number
ASSOCIATION CONFERENCE 1 70
LIMASSOL CORPORATE CONFERENCE 2 115
INCENTIVE 3 160
LARNACA GOVERNMENTAL CONFERENCE 1 450
European NEEEIA ASSOCIATION CONFERENCE 3 500
GOVERNMENTAL CONFERENCE 1 40
PAPHOS ASSOCIATION CONFERENCE 1 110
GOVERNMENTAL CONFERENCE 1 250
FAMAGUSTA | GOVERNMENTAL CONFERENCE 1 27
LIMASSOL CORPORATE CONFERENCE 1 25
International INCENTIVE 2 70
LARNACA CORPORATE CONFERENCE 1 40
PAPHOS ASSOCIATION CONFERENCE 2 220
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Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events
and number of participants

Gt City Type Number Number
CORPORATE ) ”
LIMASSOL CONFERENCE
INCENTIVE 1 71
ASSOCIATION ) -
CONFERENCE
LARNACA CORPORATE 1 a1
European CONFERENCE
CORPORATE ) 0
NGO, CONFERENCE
GOVERNMENTAL 1 20
CONFERENCE
CORPORATE X =
PAPHOS CONFERENCE
INCENTIVE 1 26
GOVERNMENTAL
NICOSIA CONFERENCE 3 910
ASSOCIATION
CONFERENCE 2 130
CORPORATE 5 -
: LIMASSOL CONFERENCE
International COUEENIEN N
CONFERENCE 2 131
INCENTIVE 1 35
CORPORATE X w05
PAPHOS CONFERENCE
INCENTIVE 1 40
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Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events
and number of participants

Coverage City Type Number Number

European LIMASSOL INCENTIVE 1 59
LARNACA INCENTIVE 1 45

ASSOCIATION
NICGSIA CONFERENCE ! Lt
GOVERNMENTAL q -

CONFERENCE

ASSOCIATION
CONFERENCE ! —
CORPORATE 1 71

LIMASSOL CONFERENCE
GOVERNMENTAL 2 125

CONFERENCE
INCENTIVE 1 150

ASSOCIATION
L ARNAGA CONFERENCE 2 109
International GOVERNMENTAL 1 200

CONFERENCE

GOVERNMENTAL

NICOSIA CONFERENCE 2 58

CORPORATE
CONFERENCE ! 124
PAPHOS GOVERNMENTAL 1 170

CONFERENCE
INCENTIVE 1 176

GOVERNMENTAL

FAMAGUSTA CONESFENGE 1 71
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Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events

and number of participants

Coverage City Type Number Number
European LARNACA INCENTIVE 1 65
PAPHOS INCENTIVE 2 155
LIMASSOL INCENTIVE 1 20
CORPORATE
International LARNACA CONFERENCE 1 50
ASSOCIATION
NIgoElA CONFERENCE 1 &
Coverage City Type Number Number
European LIMASSOL INCENTIVE 2 100
PAPHOS INCENTIVE 1 20
ASSOCIATION
LIMASSOL CONEERENCE 1 30
CORPORATE
International LARNACA CONFERENCE 1 30
GOVERNMENTAL
NICOSIA CONFERENCE 1 120
PAPHOS INCENTIVE 2 405
Coverage City Type Number Number
GOVERNMENTAL 95
LIMASSOL CONFERENCE
INCENTIVE 4 201
GOVERNMENTAL 1 o5
LARNACA CONFERENCE
European INCENTIVE 1 43
ASSOCIATION 1 80
CONFERENCE
NICOSIA GOVERNMENTAL
2 155
CONFERENCE
PAPHOS INCENTIVE 2 183
ASSOCIATION 2 112
International LIMASSOL CONFERENCE
GOVERNMENTAL 1 290
CONFERENCE




Table 22 (continuation)

Analysis by month, coverage, city, type of conference number of events

and number of participants

Coverage City Type Number Number
ASSOCIATION
CONFERENCE 1 180
CORPORATE 2 85
LIMASSOL CONFERENCE
GOVERNMENTAL 2 152
CONFERENCE
c INCENTIVE 4 307
ropean NICOSIA AEEOEIATION 1 130
CONFERENCE
ASSOCIATION
D APHOS CONFERENCE 1 22y
CORPORATE 1 220
CONFERENCE
CORPORATE
FAMAGUSTA CONEERENERE 1 25
ASSOCIATION
| IMASSOL CONFERENCE 1 il
GOVERNMENTAL 1 200
CONFERENCE
LARNACA INCENTIVE 1 55
ASSOCIATION q ]
. CONFERENCE
International NICOSIA GOVERNMENTAL 3 490
CONFERENCE
GOVERNMENTAL
PAFRES CONFERENCE 1 60
ASSOCIATION q -
CONFERENCE
FAMAGUSTA COREGREIE . -
CONFERENCE
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Analysis by month, coverage, city, type of conference number of events

and number of participants

Coverage City Type Number Number
ASSOCIATION 5 600
LIMASSOL CONFERENCE
INCENTIVE 2 120
LARNACA INCENTIVE 1 300
European ASSOCIATION 1 85
NICOSIA CONFERENCE
GOVERNMENTAL 2 350
CONFERENCE
CORPORATE
PAPHOS CONFERENCE ! }
ASSOCIATION
L IMASSOL CONFERENCE 2 220
International GOVERNMENTAL 2 100
CONFERENCE
GOVERNMENTAL
LARNACA CONFERENCE 1 175
Coverage City Type Number Number
ASSOCIATION
NICOSIA CONFERENCE 2 110
European GOVERNMENTAL 1 40
CONFERENCE
GOVERNMENTAL
FAMAGUSTA CONFERENCE 1 110
GOVERNMENTAL 1 200
International LIMASSOL CONFERENCE
INCENTIVE 3 111
Coverage City Type Number Number
International Nicosia Governmental 1 55
conference
EUROPEAN GRAND TOTAL 83 8659
INTERNATIONAL GRAND TOTAL 92 9357
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12. COUNTRY OF ORIGIN
Table 23

Analysis by country, number of events and number of participants

AUSTRALIA 1 30
AUSTRIA 1 425
BELGIUM 1 26
CYPRUS 1 250
EGYPT 1 50
EUROPEAN 11 1001
FRANCE 1 31
FRANCE, SWITZERLAND 1 59
GEORGIA 1 40
GERMANY 3 104
GERMANY, AUSTRIA 1 110
GERMANY, CYPRUS 1 450
GERMANY, DENMARK 1 120
GERMANY, FRANCE, CZECH REPUBLIC 1 45
GERMANY, SWEDEN, DENMARK,

FRANCE, HOLLAND, BELGIUM, ITALY, 1 63
SPAIN, POLAND, BULGARIA,

GERMANY, USA 1 25
GHANA 1 25
GREECE 7 517
GREECE, BULGARIA, ROMANIA 1 99
GREECE, FRANCE, ITALY, SPAIN,

PORTUGAL, SERBIA - MONTENEGRO, 1 55
LEBANON, EGYPT

ICELAND AND SMALL COUNTRIES OF L 20
EUROPE

INDIA 2 102
INTERNATIONAL 18 1634
IRLAND 1 28
ITALY Q -
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Table 23 (continuation)
Analysis by country, number of events and number of participants

JORDAN 1 60
LEBANON 3 128
LEBANON 1 35
LEBANON, JORDAN. EGYPT, UAE, SAUDI L 117
ARABIA, KUWAIT, SOUTH AFRICA

POLLAND 1 150
PORTUGAL 1 89
ROMANIA 1 65
RUSSIA ° 871
RUSSIA, CYPRUS 1 150
RUSSIA, UKRAINE 1 =
SPAIN 2 88
SWEDEN, FINLAND, DENMARK. ) .
HOLLAND

SWEDEN, NORWAY. FINLAND, ) 28
DENMARK,

SWITZERLAND 3 e
UAE 2 153
UAE, BAHREIN, KUWAIT 1 20
UK 13 1017
UK, FINLAND, AUSTRIA, ITALY, POLAND., ) 130
BULGARIA, ROMANIA, USA

UK, FRANCE, LEBANON, JORDAN 1 96
UK, FRANCE, SWITZERLAND, UAE,

SAOUDI ARABIA. BAHREIN, KUWEIT, 1 100
ISRAEL, USA

62




Table 23 (continuation)
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Analysis by country, number of events and number of participants

UK, FRANCE, USA, CHINA, INDIA, JAPAN,
IRAN, SCOTLAND

50

UK, GERMANY, DENMARK, FRANCE,
BELGIUM, IRLAND

110

UK, GERMANY, DENMARK, FRANCE,
HOLLAND, ITALY, POLLAND

220

UK, GERMANY, FRANCE, CZECH
REPUBLIC

43

UK, GERMANY, FRANCE, JORDAN, UAE

20

UK, GERMANY, GREECE, DENMARK,
FRANCE, BELGIUM, LEBANON, JORDAN,
EGYPT, UAE, ISRAEL, SOUTH AFRICA

60

UK, GERMANY, GREECE, NORWAY,
FRANCE, ITALY, IRELAND, POLAND,
EGYPT, UAE, SAUDI ARABIA, ISRAEL,
USA, JAPAN

61

UK, GERMANY, GREECE, SWEDEN,
HOLLAND, ITALY, RUSSIA, CZECH
REPUBLIC, EGYPT, UAE, BAHREIN,
ISRAEL, USA, AUSTRALIA, SOUTH
AFRICA

185

UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK, FRANCE,
SWITZERLAND, HOLLAND, BELGIUM,
AUSTRIA, ITALY, SPAIN, RUSSIA,
POLAND, CZECH REPUBLIC, ROMANIA,
PORTUGAL, EGYPT, UAE, KUWAIT,
ISRAEL, USA, CANADA, AUSTRALIA,
S.AFRICA

543

UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK, FRANCE,
SWITZERLAND, HOLLAND, BELGIUM,
AUSTRIA, ITALY, IRLAND

120

UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK, FRANCE,
SWITZERLAND, HOLLAND, BELGIUM,
AUSTRIA, ITALY, IRLAND, SPAIN,
RUSSIA, POLAND, HUNGARY,
PORTUGAL

100

UK, GERMANY, GREECE, SWEDEN,
NORWAY, SWITZERLAND, HOLLAND,
BELGIUM, AUSTRIA, ITALY, IRELAND,
RUSSIA, POLAND, CZECH REPUBLIC,
BULGARIA, ROMANIA, SLOVAKIA,
ISLAND, ISRAEL, USA, CANADA

220
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Analysis by country, number of events and number of participants

UK, GERMANY, HOLLAND, BELGIUM, 1 40

POLLAND, HUNGARY

UK, GERMANY, NORWAY, FRANCE,

SWITZERLAND, ITALY, CZECH 1 24

REPUBLIC, EGYPT, UAE, SAUDI ARABIA,

USA. CANADA, AUSTRALIA, JAPAN

UK, GERMANY, SWEDEN, FRANCE,

SPAIN, POLAND, ROMANIA, TURKEY, 1 30

CZECH REPUBLIC

UK, GREECE, FRANCE, ITALY, LEBANON, 1 7

JORDAN, UAE, SAUDI ARABIA, USA

UK, GREECE, LEBANON, UAE, SOUTH 1 n

AFRICA, GEORGIA

UK, GREECE, SWEDEN, FRANCE,

BELGIUM, ITALY, RUSSIA, POLAND, 1 79

BULGARIA

UK, GREECE, USA 1 120

UK, USA 1 176

UK, USA, CANADA 1 75

USA 1 40
GRAND TOTAL 128 11316
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Analysis by country, number of events, number of participants,

Conferences and Incentives

AUSTRALIA 1 30

AUSTRIA 425

BELGIUM 1 26
CYPRUS 1 250

EGYPT 1 50

EUROPEAN 7 765 4 236
FRANCE 1 31

FRANCE, SWITZERLAND 1 59
GEORGIA 1 40
GERMANY 3 104

GERMANY, AUSTRIA 1 110

GERMANY, CYPRUS 1 450

GERMANY, DENMARK 1 120

GERMANY, FRANCE, CZECH 1 45

REPUBLIC

GERMANY, SWEDEN,

DENMARK, FRANCE, 1 63

HOLLAND, BELGIUM, ITALY,

SPAIN, POLAND, BULGARIA,

GERMANY, USA 1 25
GHANA 25
GREECE 4 340 3 177
GREECE, BULGARIA, 1 99

ROMANIA

GREECE, FRANCE, ITALY,

SPAIN, PORTUGAL, SERBIA 1 -

- MONTENEGRO, LEBANON,

EGYPT

ICELAND AND SMALL 1 40

COUNTRIES OF EUROPE

INDIA 1 47 1 55
INTERNATIONAL 17 1594 1 40
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Table 24 (continuation)

Analysis by country, number of events, number of participants,
Conferences and Incentives

IRLAND 1 28

ITALY 1 35
JORDAN 1 60

LEBANON 1 52 2 76
LEBANON, JORDAN,
EGYPT, UAE, SAUDI
ARABIA, KUWAIT, SOUTH
AFRICA

POLLAND
PORTUGAL
ROMANIA

RUSSIA 5 396
RUSSIA, CYPRUS
RUSSIA, UKRAINE

SPAIN

SWEDEN, FINLAND,
DENMARK, HOLLAND
SWEDEN, NORWAY,
FINLAND, DENMARK,

SWITZERLAND 3 141
UAE 2 153

1 117

150
89
65

475

150
45
88

N[Rr|RP|IMNRPR|R|R

28

UAE, BAHREIN, KUWAIT 1 20
UK 2 155 11 862

UK, FINLAND, AUSTRIA,
ITALY, POLAND, 1 130
BULGARIA, ROMANIA, USA
UK, FRANCE, LEBANON,
JORDAN

UK, FRANCE,
SWITZERLAND, UAE,
SAOUDI ARABIA, BAHREIN,
KUWEIT, ISRAEL, USA

UK, FRANCE, USA, CHINA,
INDIA, JAPAN, IRAN, 1 50
SCOTLAND

UK, GERMANY, DENMARK,
FRANCE, BELGIUM, 1 110
IRLAND

1 100
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Table 24 (continuation)

Analysis by country, number of events, number of participants,
Conferences and Incentives

UK, GERMANY, DENMARK, FRANCE,
HOLLAND, ITALY, POLLAND

1 220

UK, GERMANY, FRANCE, CZECH
REPUBLIC

UK, GERMANY, FRANCE, JORDAN, UAE 1 20
UK, GERMANY, GREECE, DENMARK,
FRANCE, BELGIUM, LEBANON,
JORDAN, EGYPT, UAE, ISRAEL, SOUTH
AFRICA

UK, GERMANY, GREECE, NORWAY,
FRANCE, ITALY, IRELAND, POLAND,
EGYPT, UAE, SAUDI ARABIA, ISRAEL,
USA, JAPAN

UK, GERMANY, GREECE, SWEDEN,
HOLLAND, ITALY, RUSSIA, CZECH
REPUBLIC, EGYPT, UAE, BAHREIN, 1 185
ISRAEL, USA, AUSTRALIA, SOUTH
AFRICA

UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK,
FRANCE, SWITZERLAND, HOLLAND,
BELGIUM, AUSTRIA, ITALY, SPAIN,
RUSSIA, POLAND, CZECH REPUBLIC,
ROMANIA, PORTUGAL, EGYPT, UAE,
KUWAIT, ISRAEL, USA, CANADA,
AUSTRALIA, S.AFRICA

UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK,
FRANCE, SWITZERLAND, HOLLAND,
BELGIUM, AUSTRIA, ITALY, IRLAND
UK, GERMANY, GREECE, SWEDEN,
NORWAY, FINLAND, DENMARK,
FRANCE, SWITZERLAND, HOLLAND,
BELGIUM, AUSTRIA, ITALY, IRLAND,
SPAIN, RUSSIA, POLAND, HUNGARY,
PORTUGAL

1 543

1 120

1 100
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Table 24 (continuation)

Analysis by country, number of events, number of participants,
Conferences and Incentives

UK, GERMANY, GREECE,
SWEDEN, NORWAY,
SWITZERLAND, HOLLAND,
BELGIUM, AUSTRIA, ITALY,
IRELAND, RUSSIA, POLAND
CZECH REPUBLIC, BULGARIA,
ROMANIA, SLOVAKIA, ISLAND,
ISRAEL, USA, CANADA

UK, GERMANY, HOLLAND,
BELGIUM, POLLAND, HUNGARY
UK, GERMANY, NORWAY,
FRANCE, SWITZERLAND,
ITALY, CZECH REPUBLIC,
EGYPT, UAE, SAUDI ARABIA,
USA. CANADA, AUSTRALIA,
JAPAN

UK, GERMANY, SWEDEN,
FRANCE, SPAIN, POLAND
ROMANIA, TURKEY, CZECH
REPUBLIC

UK, GREECE, FRANCE, ITALY,
LEBANON, JORDAN, UAE, 1 71
SAUDI ARABIA, USA

UK, GREECE, LEBANON, UAE,
SOUTH AFRICA, GEORGIA
UK, GREECE, SWEDEN,
FRANCE, BELGIUM, ITALY, 1 79
RUSSIA, POLAND, BULGARIA

UK, GREECE, USA 1 120
UK, USA 1 176
UK, USA, CANADA 1 75

USA 1 40
GRAND TOTAL 79 8049 49 3267

1 220
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EPQTHMATOAOIO A TH 2YAAOI'H 2TATIZTIKQN ZTOIXEIQN A TON 2YNEAPIAKO TOYPIZMO/ TAZIAIA KINHTPON

(CONFERENCES & INCENTIVES)

(KYKAQZTE AYTO T10Y I2XYEI)
2TOIXEIA EMIXEIPHZHZ /OPFANIZMOY

MNA TO ZKOMNO THX XYAAOIHZ TQN ZITATIZTIKQN ZTOIXEIQN ©A AAMBANONTAI YIMTOWH MONO TA ZYNEAPIA KAI TAZIAIA
KINHTPQN (yia cuvtopia épwg avapepopaoTe povo o «ZYNEAPIA» aAAd evvoeital kal Ta « TAZIAIA KINHTPQN»).

01. AoxoAgioTe yevikOTEPQ e Zuvedpial/ Tagidia KIvATpwY;

NAI
OXI TEPMATIZE |

02. 2¢€ TTola atro TIG aKOAOUBEG KATNyOopPIieg avAKEl N ETTIXEipnon /opyavioudg oag;

ZevoOoxeloKd KaTtaAuuaTta

Destination Management Companies
Professional Congress Organizers

HuikpaTikoi Opyaviopoi

AvwTaTa eKTTaIBeUTIKA IdpuuaTa/ oxoAég
Tpatrefikoi opyaviouoi

ACQANOTIKEG ETAIPEIES

YTroupyeia kal aGAAa KuBepvnTikd TUAUaTa
BouAnl Twv AvTITTPOOWTTWY

AMNNO (BIEUKPIVIOTE). .o iiiiiiieiiiiiaeasiiie e ssiiie e
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TAZIAIA KINHTPQN (INCENTIVES) MOY EXOYN TOYAAXIZTON 20 ZYMMETEXONTEZ"

CMR CYPRONETWORK

MA KAGE ENA SYNEAPIO H TAZIAI KINHTPQN ©A MNPEMEI NA YMIMAHPQOOYN OAEZ Ol AENTOMEPEIEZ ZEXQPIZTA
EMIZHE: “©A MPEMEI NA KATATPA®OYN TA EYNEAPIA (CONFERENCES) MOY EXOYN TOYAAXIETO 50 SYMMETEXONTE:X” KAl TA

1. Me mmoia/eg atrd TIG akOAoUBEG KaTnyopieg Zuvedpiwv aoXoAnBAkare To didoTnua peTalu lavouapiou 2009 kai AekepuBpiou 2009; (ZnueiwaoTe LEXWPIOTA yia KAOe Eva
ouvédpio/ Tagidl KIVHTPWY

TitAog 1%V Zuvedpiou/

TitAog 2°Y Zuvedpiou/ Ta&idIoU

TitAog 3% Zuvedpiou/ Tagidiou

TitAog 4% Zuvedpiou/ Ta&idI0U

TitAhog 5% Zuvedpiou/ Ta&idiou

Tagidio0 KivATpwy KivATpwyv KivATpwyv KivATpwv KivATpwyv
Association Conference
(A1gBvA ouveédpia 1 1 1 1 1
JUvOEoUWY)
Corporage conlference 2 5 2 5 2
(ETaipiké ouvédpia)
Governmentgl Copference 3 3 3 3 3
(KuBepvnTiké ouvédpia)
Incgntlve (Tagidia 4 4 4 4 4
KIVATPWV)
AAAN kaTnyopia
(Sreukpivioe) 5 5 5 5 5

2UVEXEIQ:

Tithog 6°Y Zuvedpiou/

Tithog 7°Y Zuvedpiou/ Tagidou

Tithog 8 Zuvedpiou/ Tagidiowu

Tithog 9% Zuvedpiou/ TagidIou

Tithog 10°Y Zuvedpiou/

Ta&idio0 KivAaTpwy KiviATpwyv KivATpwyv KiviTpwyv Ta&idiou KivAaTpwy
Association Conference
(A1gBvi) ouvEdpIa ZUVSEOHWY) 1 1 1 1 1
Corporage conlference 2 5 2 5 2
(ETaipiké ouvédpia)
Governmentgl Copference 3 3 3 3 3
(KuBepvnTikd& ouvédpia)
Incgntlve (Tagidia 4 4 4 4 4
KIVATPWV)
AANAN KaTnyopia 5 5 5 5 5

(OIEUKPIVITE) ..vvvveeeeee.
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2. Kai og 11010 0116 Ta 0KOAOUBQ €idn euTTITITEI TO KABE €va ZuvEdpio/ Tagidl KivATpwy;

CMR CYPRONETWORK

MARKETING RESEARCH
& CONSULTING LTD

Tithog 1°Y Zuvedpiou/
Ta&1d100 KiviaTpwyv

Tithog 2°Y Zuvedpiou/ TagidIou
KivATpwv

Tithog 3°Y Zuvedpiou/ Tagidiowu
KivATpwyv

Tithog 4°Y Zuvedpiou/ TagidIoU
KivATpwyv

Tithog 5% Zuvedpiou/ TagidIou
KivATpwv

Aig@vn Zuvédpia (ol
OUMMETEXOVTEG
TTPOEPXOVTal OTTO
OTTOIaBATTOTE XWPA
oupTrepIAaBavopévou Kal
s E.E)

Eupwraikd Zuvédpia (o1
CUMMETEXOVTEG
TTPOEPXOVTal UOVO OTTO
XWwpeg TG E.E)

2UVExela:

TitAog 6% Zuvedpiou/
Tag&1d100 KiviaTpwyv

TitAog 7 Zuvedpiou/ Ta&idiou
KivATpwv

TitAog 8% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 9% Zuvedpiou/ Tagidiou
KivATpwv

TitAog 10°Y Zuvedpiou/
Tag&1d100 KiviTpwyv

Aig@vn Zuvédpia (ol
OUMMETEXOVTEG
TTpoépyovTal armd
OTTOIaOATTOTE XWPA
oupTTEPIAaUBavoévou Kal
NS E.E)

Eupwraikd Zuvédpia (o1
OUMMETEXOVTEG
TTpoépyovTal yévo atd
Xwpeg G E.E)
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3. MMolog ATav 0 GUVOAIKOG apiBUOS TwWV aTOPWY TTOU CUuduETEXav o€ KABe éva Zuvédpio/ Tagidl kivATpwy; (DIEUKPIVIOTE €TTIONG TOV APIBPO Twv EEVWY

OUMMETEXOVTWY Kal TwV KUTTPIWV GUPUETEXOVTWV).
(OA MPENEI NA KATATPA®OYN MONO TA ZYNEAPIA TQN OMNOIQN TO 30% TQN ZYMMETEXONTQN MPOEPXETAI ANMO =ZENH/ ZENEZX

XQPEZ)

TitAhog 1% Zuvedpiou/
Tag&1d100 KiviaTpwyv

TitAog 2 Zuvedpiou/ Ta&idiou
KivATpwyv

TitAog 3% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 4% Zuvedpiou/ Tagidiou
KivATpwv

TitAog 5% Zuvedpiou/ Ta&idiou
KivATpwv

ApIBUOS Zévv
OUUMETEXOVTWV

Ap1Bu6g Kutrpiwv
CUUUETEXOVTWY

2UVEXEIQ:

TitAog 6 Zuvedpiou/
Ta&1d100 KiviTpwyv

TitAog 7% Zuvedpiou/ Tagidiou
KiviTpwyv

TitAog 8% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 9% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 10°Y Zuvedpiou/
Ta&1d100 KiviTpwyv

ApIBUOS Zévv
CUUUETEXOVTWY

Ap1Buo6g Katrpiwv
QUMMETEXOVTWY
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4.Mola ATav N XWpa TTPOEAEUCNG TWV CUMUETEXOVTWY TOoUu KABe 2uvedpiou/ Tagidiou KivATpwy;
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Tithog 1°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 2°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 3% Zuvedpiou/
Ta&idio0 KivAaTpwy

Tithog 4°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 5% Zuvedpiou/
Ta&idiou KivAaTpwy

HNOMENO BAZIAEIO 1 1 1 1 1
TEPMANIA 2 2 2 2 2
EAAANA 3 3 3 3 3
2OYHAIA 4 4 4 4 4
NOPBHIIA 5 5 5 5 5
DINANAIA 6 6 6 6 6
AANIA 7 7 7 7 7
FAAAIA 8 8 8 8 8
EABETIA 9 9 9 9 9
OAAANAIA 10 10 10 10 10
BEAI'O /AOY=EMBOYPI'O 11 11 11 11 11
AYZTPIA 12 12 12 12 12
ITAAIA 13 13 13 13 13
IPAANAIA 14 14 14 14 14
IZMNANIA 15 15 15 15 15
PQ>IA 16 16 16 16 16
MOAQNIA 17 17 17 17 17
OYTITAPIA 18 18 18 18 18
AHMOKPATIA THY TZEXIAY 19 19 19 19 19
BOYATAPIA 20 20 20 20 20
POYMANIA 21 21 21 21 21
2/\OBAKIA 22 22 22 22 22
MNOPTOIrAAIA 23 23 23 23 23
IZAANAIA 24 24 24 24 24
2EPBIA- MAYPOBOYNIO 25 25 25 25 25
AIBANOZ 26 26 26 26 26
IOPAANIA 27 27 27 27 27
AIFYNTOX 28 28 28 28 28
HNOMENA APABIKA EMIPATA 29 29 29 29 29
2AOYAIKH APABIA 30 30 30 30 30
MNAXPEIN 31 31 31 31 31
KOYBEIT 32 32 32 32 32
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IZPAHA 33 33 33 33 33
HNQMENEZ MNMOAITEIEZ AMEPIKHX 34 34 34 34 34
KANAAAZ 35 35 35 35 35
AYZTPAAIA 36 36 36 36 36
NOTIOZ A®PIKH 37 37 37 37 37
AAANEZ XQPEZ (digukpivioe) 38 38 38 38 38

2UVEXEIQ:

TitAog 6°Y Zuvedpiou/
Tagidi00 KivATpwy

TitAog 7% Zuvedpiou/
Tagidio0 KivATpwy

TitAog 8% Zuvedpiou/
Tagidio0 KivATpwy

TitAog 9% Zuvedpiou/
Tagidi00 KivATpwy

TitAog 10%Y Zuvedpiou/
Tagidi00 KivATpwy

HNOMENO BASIAEIO 1 1 1 1 1
FEPMANIA 2 2 2 2 2
EAAAAA 3 3 3 3 3
SOYHAIA 2 2 2 2 2
NOPBHIIA 5 5 5 5 5
®IAANAIA 6 6 6 6 6
AANIA 7 7 7 7 7
FAAAIA 8 8 8 8 8
EABETIA 9 9 9 9 9
OAAANAIA 10 10 10 10 10
BEATIO /AOY=EMBOYPIO 11 11 11 11 11
AYZTPIA 12 12 12 12 12
ITAAIA 13 13 13 13 13
IPAANAIA 14 14 14 14 14
ISNANIA 15 15 15 15 15
PQSIA 16 16 16 16 16
MOAQNIA 17 17 17 17 17
OYITAPIA 18 18 18 18 18
AHMOKPATIA THS TSEXIAS 19 19 19 19 19
BOYATAPIA 20 20 20 20 20
POYMANIA 21 21 21 21 21
SAOBAKIA 22 22 22 22 22
MOPTOrAAIA 23 23 23 23 23
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IZAANAIA 24 24 24 24 24
>EPBIA- MAYPOBOYNIO 25 25 25 25 25
AIBANOZ 26 26 26 26 26
IOPAANIA 27 27 27 27 27
AIIYNTOX 28 28 28 28 28
HNQMENA APABIKA EMIPATA 29 29 29 29 29
>AOYAIKH APABIA 30 30 30 30 30
MMNAXPEIN 31 31 31 31 31
KOYBEIT 32 32 32 32 32
IZPAHA 33 33 33 33 33
HNQMENEZ MNMOAITEIEZ AMEPIKHX 34 34 34 34 34
KANAAAZ 35 35 35 35 35
AYZTPAAIA 36 36 36 36 36
NOTIOZ A®PIKH 37 37 37 37 37
AAAEZ XQPEZ (di1gukpivioe) 38 38 38 38 38
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4. MATTWG £xel dilopyavwBei katroia ékBeon oTa TTAaicia k&trolou Zuvedpiou/ Ta&idiou KivTpwy; ‘Eva NAI tToio Atav 10 B€ua;
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Tithog 1% Zuvedpiou/ TagidIou Tithog 2*Y Zuvedpiou/ Tithog 3°Y Zuvedpiou/ Tithog 4* Zuvedpiou/ Tithog 5° Zuvedpiou/
KivATpwv Ta&1d100 KiviTpwyv Ta&1d100 KiviATpwyv Tag&1d100 KiviTpwyv Ta&1d100 KiviATpwyv
NAI 1 1 1 1 1
O¢ua O¢ua O¢ua O¢ua O¢ua
()4, 2 2 2 2 2
2UVEéxela:
Tithog 6°Y Zuvedpiou/ TagidIoU Tithog 7°Y Zuvedpiou/ Tithog 8% Zuvedpiou/ Tithog 9*Y Zuvedpiou/ Tithog 10°Y Zuvedpiou/
KivATpwv Tagidiou KiviiTpwv Tagidiou KiviiTpwv Tagidiou KiviiTpwv Tagidiou KiviiTpwv
NAI 1 1 1 1 1
O¢ua O¢ua O¢ua O¢ua O¢ua
()4, 2 2 2 2 2

6. Ze mroia TTOAN £xel dieCayOei To KABe éva Zuvedpio/ Tagidl KivaTpwy;

Tithog 1°Y Zuvedpiou/
Ta&1d100 KiviaTpwyv

Tithog 2°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 3°Y Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 4* Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 5% Zuvedpiou/
Ta&idiou KivATpwy

Aeukwaoia

NePeodg

Ndpvaka

Méagog

EAe0Bepn AuudxwoTog

AMAOU (B1guKpiviOE)
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2UVEXeEIQ:
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Aeukwaoia

Tithog 6° Zuvedpiou/
Ta&1d100 KiviaTpwyv

Tithog 7°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 8 Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 9* Zuvedpiou/
Ta&1d100 KiviaTpwyv

Tithog 10%Y Zuvedpiou/
Ta&idio0 KivAaTpwy

NePEOOG

Ndpvaka

Méagog

EAe0Bepn AuPOXWOTOg

AMAOU (B1guKpiviOE)

7.

Xpnoiuorroin0si rep1ocodTePOI amo Evag xwpol);

1OU

2¢ 1010/ TToIoUG Xwpo/ xwpoug die¢AxBnoav ol epyacieg Tou KaBe evog Zuvedpiou/ Tagidiolu KivAtpwy; (Alsukpiviore mAnpwe gav éyouv

TiTAog Zuvedpiou/ Tagidiou

KivATpwyv

TitAog 2% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 3% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 4% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 5% Zuvedpiou/ Ta&idiou
KivATpwv

2UVEXEIQ:

TitAog 6% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 7% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 8% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 9% Zuvedpiou/ Tagidiou
KivATpwyv

TitAog 10°Y Zuvedpiou/ Ta&idI0U
KivATpwv




8. Tloigg ATav ol nuepounvieg diegaywyng Tou KaBe Zuvedpiou/ Tagidiou KivrtTpwv:
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Tithog 1°Y Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 2*¥ Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 3°Y Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 4* Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 5° Zuvedpiou/
Ta&1d100 KiviaTpwyv

Huepounvia évapéng

Huepopnvia Angng

> UVOAIKI) BIApKEIa ouvedpiou

2UVEXEIQ:

TitAog 6° Zuvedpiou/
Tag&1d100 KiviATpwyv

TitAhog 7 Zuvedpiou/
Ta&1d100 KiviATpwyv

TitAog 8% Zuvedpiou/
Ta&1d100 KiviATpwyv

TitAhog 9% Zuvedpiou/
Tag&1d100 KiviTpwyv

TitAog 10°Y Zuvedpiou/
Tag&1d100 KiviTpwyv

Huepopnvia évapéng

Huepopnvia Agng

2UVOAIKN di1dpkela guvedpiou

9. TMoia ATav n ouvoAikA datrdvn avad ouvedPO yIa TNV CUPKPETOXN TOU 0TO ZUvEDpIO; (TT.X dlauovh, diatpo®n, registration fees, KATT)

Tithog 1°Y Zuvedpiou/
Ta&idio0 KivATpwy

Tithog 2°Y Zuvedpiou/
Ta&idiou KivATpwy

Tithog 3% Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 4°Y Zuvedpiou/
Ta&idiou KivATpwy

Tithog 5% Zuvedpiou/
Ta&idiou KivAaTpwy
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Tithog 5% Zuvedpiou/
Ta&idio0 KivAaTpwy

Tithog 6°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 7°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 8% Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 9% Zuvedpiou/
Ta&idiou KivAaTpwy

10.

Moo gival To dvopa Tou AleBvoug Zuvdéapou | ETaipeiag TTou €xel opyavwael To KaBe éva Zuvedpio/ Tagidl KivATpwy;

Tithog 1% Zuvedpiou/ TagidIou
KiviTpwyv

Tithog 2°Y Zuvedpiou/ Tagidiow
KivATpwyv

Tithog 3% Zuvedpiou/ Tagidiow
KivATpwyv

Tithog 4°Y Zuvedpiou/ Tagidiowu
KivATpwyv

Tithog 5% Zuvedpiou/ Tagidiou
KiviATpwyv

2UVEXeIa:

Tithog 6°Y Zuvedpiou/ TagidIoU
KivATpwv

Tithog 7°Y Zuvedpiou/ Tagidiov
KivATpwv

Tithog 8% Zuvedpiou/ Tagidiow
KivATpwv

Tithog 9°Y Zuvedpiou/ Tagidiow
KivATpwv

Tithog 10° Zuvedpiou/ Tagidiou
KivATpwyv

11.

Kai 1ro10 €ival To dvoua Tou diopyavwTr Tou KaBe Zuvedpiou/ Ta&idiou KivAaTpwy otnv KOTTpo;

Tithog 1% Zuvedpiou/ TagidIou
KivATpwv

Tithog 2°Y Zuvedpiou/ Tagidiow
KivATpwyv

Tithog 3°Y Zuvedpiou/ Tagidiov
KivATpwyv

Tithog 4°Y Zuvedpiou/ Tagidiov
KivATpwyv

Tithog 5% Zuvedpiou/ Tagidiou
KivATpwv




2UVEXeEIQ:
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Tithog 6% Zuvedpiou/ Ta&idIou
KivATpwv

TitAog 7% Zuvedpiou/ Taidiou
KivATpwv

TitAog 8% Zuvedpiou/ Taidiou
KivATpwv

TitAog 9% Zuvedpiou/ Taidiou
KivATpwv

TitAog 10%Y Zuvedpiou/ Ta&idIoU
KivATpwv

81



12. Kai tro10 €ival n ioTooeAida Tou kaBe Zuvedpiou/ Tagidiou KivATpwy €dv Kal EQOoov UTTAPXEI;
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Tithog 1% Zuvedpiou/ TagidIou

Tithog 2°Y Zuvedpiou/ Tagidiow

Tithog 3°Y Zuvedpiou/ Tagidiov

Tithog 4°Y Zuvedpiou/ Tagidiovu

Tithog 5% Zuvedpiou/ Tagidiou

KiviATpwyv KivATpwyv KivATpwyv KivATpwyv KiviATpwyv
2UVEXeIa:
TitAog 6% Zuvedpiou/ Tagidiou TitAog 7% Zuvedpiou/ Tagidiou TitAog 8% Zuvedpiou/ Tagidiou TitAog 9% Zuvedpiou/ Tagidiou TitAog 10°Y Zuvedpiou/ Ta&idI0U
KivATpwv KivATpwyv KivATpwyv KivATpwyv KivATpwv
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13. Molog Tav 0 GUVOAIKOG apIBOG CUVOBEUOVTWY ATOPWY Yia KABe £va ouvédplo/ Tagidl KIVATPWY (ATOUA EKTOS TWV OUUMETEXOVTWY),

Tithog 1°¥ Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 2°Y Zuvedpiou/
Ta&idiou KivAaTpwy

Tithog 3°Y Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 4* Zuvedpiou/
Ta&1d100 KiviTpwyv

Tithog 5% Zuvedpiou/
Ta&idiou KivATpwy

Méxpi 20 1 1 1 1 1
21 péxp1 50 droua 2 2 2 2 2
51 uéxpr 100 dropa 3 3 3 3 3
101 péxpr 250 dtoua 4 4 4 4 4
Mavw ammoé 251 droua 5 5 5 5 5
2UVEXEIQ:
Tithog 6° Zuvedpiou/ Tithog 7°Y Zuvedpiou/ Tithog 8% Zuvedpiou/ Tithog 9*¥ Zuvedpiou/ Tithog 10%Y Zuvedpiou/
Ta&1d100 KiviTpwyv Ta&idiou KivATpwy Ta&1d100 KiviaTpwyv Ta&1d100 KiviTpwyv Ta&idiou KivATpwy

Méxpi 20

21 uéxp1 50 droua

51 uéxpr 100 dropa

101 péxpr 250 atopa

Mavw atod 251 Groua
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